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'Virtue signaling' is the phrase that got popular on social media during the 2016 election as a way of
derogating political opponents. But what is virtue signaling, really? How does it work, where does it
come from, and is it really a bad thing? How can it help people to virtue signaling better -- when
you're doing it,  and when your friends, family, colleagues, and mates are doing it? This short,
thoughtful, easy-to-read book is about how we can better understand people's instincts to show off
our moral virtues, personality traits, ideologies, political attitudes, and lifestyle choices through our
public behavior and language, from dating to street protests to social media to academic censorship.
It shows how virtue signaling is the key to understanding current debates about free speech and
viewpoint diversity on campuses, in corporations, and throughout society. Understanding virtue sig-
naling is a social superpower, like understanding body language, or personality traits, or sex differ-
ences. Are you curious why politics and religion lead to so many bitter debates around the Thanks-
giving dinner table -- even among relatives who get along in every other domain? Or why so many
single people put 'No Trump supporters ' or 'No Libtards ' on the dating profiles -- when politics plays
such a small role in day-to-day relationships? Or why Gen Z college students want to censor ideas
they think are evil -- when they're supposed to be exposing themselves to diverse perspectives?
Virtue signaling is one of those concepts that's easy to understand, but that most people don't
bother to face -- because we're all doing it all the time, and acknowledging our own virtue signaling
makes us feel embarrassed and hypocritical.Let's face the reality of virtue signaling. This book offers
a scientifically grounded, practical, non-partisan set of insights so you understand your own ideologi-
cal passions, your relationships, and your society much more easily. If you don't understand your
own virtue signaling, then your ideologies and signaling habits, not your conscious mind, are running
your life. If you don't understand other people's virtue signaling, then it's hard to take their point of
view and to find common ground with them. If you don't understanding virtue signaling in the politi-
cal realm, it's hard to convince other citizens to support your causes, policies, and candidates.This
book collects seven essays written from 1996 through 2018. They're all focused around the evolutio-
nary psychology of politics, ethics, and language. It includes a new preface, new introductions that
give the backstory to each essay, and a new list of further readings (including about 100 books by
other people). The book is about 32,000 words, or about 85-130 pages depending on your reader for-
mat. The author, Geoffrey Miller, is a tenured evolutionary psychology professor at University of New
Mexico. He's been writing and teaching about the origins and functions of moral virtues for decades.

His previous books include The Mating Mind, Spent, Mating Intelligence, and What Women Want. He
got his B.A. from Columbia University, and his Ph.D. from Stanford University. He's also worked at
NYU Stern Business School, UCLA, University College London, and the London School of Economics.
He has over 110 publications about sexual  selection,  mate choice,  signaling theory,  fitness indica-
tors, consumer behavior, marketing, intelligence, creativity, language, art, music, humor, emotions,
personality, psychopathology, and behavior genetics. He has also given 200 talks in 16 countries,
and his research has been featured in Nature, Science, The New York Times, The Washington Post,
New Scientist, and The Economist, on NPR and BBC radio, and in documentaries on CNN, PBS, Dis-
covery Channel, National Geographic Channel, and BBC.
Scholars from psychology, neuroscience, economics, animal behavior, and evolution describe the lat-
est research on the causes and consequences of overconsumption. Our drive to consume—our de-
sire for food, clothing, smart phones, and megahomes—evolved from our ancestors' drive to survive.
But the psychological and neural processes that originally evolved to guide mammals toward re-
sources that are necessary but scarce may mislead us in modern conditions of material abundance.
Such phenomena as obesity, financial bubbles, hoarding, and shopping sprees suggest a mismatch
between our instinct to consume and our current environment. This volume brings together research
from psychology, neuroscience, economics, marketing, animal behavior, and evolution to explore
the causes and consequences of consumption. Contributors consider such topics as how animal
food-storing informs human consumption; the downside of evolved “fast and frugal” rules for eating;
how future discounting and the draw toward immediate rewards influence food consumption, addic-
tion, and our ability to save; overconsumption as social display; and the policy implications of con-
sumption science. Taken together, the chapters make the case for an emerging interdisciplinary sci-
ence of consumption that reflects commonalities across species, domains, and fields of inquiry. By
carefully comparing mechanisms that underlie seemingly disparate outcomes, we can achieve a
unified understanding of consumption that could benefit both science and society.
Explores how evolutionary psychology has begun to identify the prehistoric origins of human be-
havior and discusses how those discoveries have influenced the way consumer spending is viewed
and controlled by companies, retailers, and marketers.
"Kenrick writes like a dream." -- Robert Sapolsky, Professor of Biology and Neurology, Stanford Uni-
versity; author of A Primate's Memoir and Why Zebras Don't Get Ulcers What do sex and murder
have to do with the meaning of life? Everything. In Sex, Murder, and the Meaning of Life, social psy-
chologist  Douglas  Kenrick  exposes  the  selfish  animalistic  underside  of  human  nature,  and  shows
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how it is intimately connected to our greatest and most selfless achievements. Masterfully integrat-
ing cognitive science, evolutionary psychology, and complexity theory, this intriguing book paints a
comprehensive picture of the principles that govern our lives. As Kenrick divulges, beneath our civil-
ized veneer, human beings are a lot like howling hyenas and barking baboons, with heads full of
homicidal tendencies and sexual fantasies. But, in his view, many ingrained, apparently irrational be-
haviors -- such as inclinations to one-night stands, racial prejudices, and conspicuous consumption --
ultimately manifest what he calls "Deep Rationality.&" Although our heads are full of simple selfish
biases that evolved to help our ancestors survive, modern human beings are anything but simple
and selfish cavemen. Kenrick argues that simple and selfish mental mechanisms we inherited from
our ancestors ultimately give rise to the multifaceted social lives that we humans lead today, and to
the most positive features of humanity, including generosity, artistic creativity, love, and familial
bonds. And out of those simple mechanisms emerge all the complexities of society, including interna-
tional conflicts and global economic markets. By exploring the nuance of social psychology and the
surprising results of his own research, Kenrick offers a detailed picture of what makes us caring, crea-
tive, and complex -- that is, fully human. Illuminated with stories from Kenrick's own colorful experi-
ences -- from his criminally inclined shantytown Irish relatives, his own multiple high school expul-
sions, broken marriages, and homicidal fantasies, to his eventual success as an evolutionary psychol-
ogist and loving father of two boys separated by 26 years -- this book is an exploration of our mental
biases and failures, and our mind's great successes. Idiosyncratic, controversial, and fascinating,
Sex, Murder, and the Meaning of Life uncovers the pitfalls and promise of our biological inheritance.
Robert Wright examines a new science that has emerged from the work of evolutionary biologists
and the social sciences. Taking the life and work of the evolutionist Charles Darwin as his context,
Wright demonstrates how Darwin's ideas are still relevant today. He retells - from the perspective of
evolutionary  psychology  -  the  stories  of  Darwin's  marriage,  family  life  and  career.  From this
paradigm Wright draws conclusions about the structure of people's most basic preoccupations - sex,
ambition, politics, justice - throwing light on the background of these fundamental instincts, showing
why they are  so  important,  and explaining how their  importance often gives  rise  to  conflicts.  This
book poses questions about not only the biological bases for morality, but also the biological bases
for amorality.
What do the Volkswagen T2a Bus, the contraceptive pill and Jimi Hendrix have in common? Why
does a cold and dry environment make people more likely to speak to strangers? What can World of
Warcraft teach us about the world we live in today? In this brilliantly original, provocative and witty
book, Geoffrey Miller - acclaimed author of The Mating Mind - takes us on a journey through the sur-
real wonderlands of marketing, advertising, and media to explore the hidden instincts behind our
choices. Combining this with the latest developments in evolutionary psychology, genetics and con-
sumer research, he explains why we buy what we buy and how we can escape the excesses of twen-
ty-first century consumerism.
Human intelligence is sexually attractive, and strongly predicts the success of sexual relationships,
but the behavioral sciences have usually ignored the interface between intelligence and mating. This
is the first serious scholarly effort to explore that interface, by examining both universal and individu-
al differences in human mating intelligence. Contributors include some of the most prominent evolu-

tionary psychologists and promising new researchers in human intelligence, social psychology, inti-
mate relationships, and sexuality. David Buss' foreword and the opening chapter explore what 'mat-
ing intelligence' means, and why it is central to human cognition and sexuality. The book's six sec-
tions then examine (1) our mating mechanisms — universal emotional and cognitive adaptations for
mating intelligently — that guide mate search, mate choice, and courtship; (2) how mating intelli-
gence  strategically  guides  our  choice  of  mating  tactics  and  partners  given  different  relationship
goals, personality traits, forms of deception, and the existence of children; (3) the genetic and
psychiatric causes of individual differences in mating intelligence; (4) how we use mental fitness indi-
cators — forms of human intelligence such as creativity, humor, and emotional intelligence — to at-
tract and retain sexual partners; (5) the ecological and social contexts of mating intelligence; (6) in-
tegrative models of mating intelligence that can guide future research. Mating Intelligence is intend-
ed for researchers, advanced students, and courses in human sexuality, intimate relationships, intel-
ligence research, behavior genetics, and evolutionary, personality, social, and clinical psychology.
'ESSENTIAL' —The New York Times Have you ever wished you could just stop eating the cake, even
as you put another forkful in your mouth? Have you ever wondered why exactly you are still eating
chips when you are definitely full? This book has the answers. The Hungry Brain isn’t about denying
yourself the food you love, or never eating pudding again, but the bottom line is that we often eat
too much and don’t really know why; Guyenet will help the reader to understand exactly why – and
more importantly, what to do about it. ‘Many people have influenced my thinking on human nutrition
and metabolism, but Stephan is the one person who has completely altered my understanding of
why we get fat.’ Robb Wolf, author of the New York Times bestseller The Paleo Solution 'For those in-
terested in the complex science of overeating, it is essential' The New York Times
A leading evolutionary psychologist probes the hidden instincts behind our working, shopping, and
spending Evolutionary psychology-the compelling science of human nature-has clarified the prehis-
toric origins of human behavior and influenced many fields ranging from economics to personal rela-
tionships.  In  Spent  Geoffrey  Miller  applies  this  revolutionary  science's  principles  to  a  new domain:
the sensual wonderland of marketing and status seeking that we call American consumer culture.
Starting with the basic notion that the goods and services we buy unconsciously advertise our biolog-
ical potential as mates and friends, Miller examines the hidden factors that dictate our choices in ev-
erything from lipstick to cars, from the magazines we read to the music we listen to. With humor and
insight, Miller analyzes an array of product choices and deciphers what our decisions say about our-
selves, giving us access to a new way of understanding-and improving-our behaviors. Like Freako-
nomics or The Tipping Point, Spent is a bold and revelatory book that illuminates the unseen logic be-
hind the chaos of consumerism and suggests new ways we can become happier consumers and
more responsible citizens.
Loyalty is one of the main assets of a brand. In today’s markets, achieving and maintaining loyal cus-
tomers has become an increasingly complex challenge for brands due to the widespread acceptance
and adoption of diverse technologies by which customers communicate with brands. Customers use
different channels (physical, web, apps, social media) to seek information about a brand, communi-
cate with it, chat about the brand and purchase its products. Firms are thus continuously changing
and adapting their processes to provide customers with agile communication channels and coher-
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ent, integrated brand experiences through the different channels in which customers are present. In
this context, understanding how brand management can improve value co-creation and multichan-
nel experience—among other issues—and contribute to improving a brand’s portfolio of loyal cus-
tomers constitutes an area of special interest for academics and marketing professionals. This Spe-
cial Issue explores new areas of customer loyalty and brand management, providing new insights in-
to the field. Both concepts have evolved over the last decade to encompass such concepts and prac-
tices as brand image, experiences, multichannel context, multimedia platforms and value co-crea-
tion, as well as relational variables such as trust, engagement and identification (among others).
In this highly informative and entertaining book, the founder of the vibrant new field of evolutionary
consumption illuminates the relevance of our biological heritage to our daily lives as consumers.
While  culture  is  important,  the  author  shows  that  innate  evolutionary  forces  deeply  influence  the
foods  we  eat,  the  gifts  we  offer,  the  cosmetics  and  clothing  styles  we  choose  to  make  ourselves
more attractive to potential mates, and even the cultural products that stimulate our imaginations
(such as art, music, and religion). The book demonstrates that most acts of consumption can be
mapped onto four key Darwinian drives—namely, survival (we prefer foods high in calories); repro-
duction (we use products as sexual signals); kin selection (we naturally exchange gifts with family
members); and reciprocal altruism (we enjoy offering gifts to close friends). The author further high-
lights the analogous behaviors that exist between human consumers and a wide range of animals.
For anyone interested in the biological basis of human behavior or simply in what makes consumers
tick—marketing professionals, advertisers, psychology mavens, and consumers themselves—this is
a fascinating read.
Fully revised and updated, the second edition of the International Encyclopedia of the Social and Be-
havioral Sciences, first published in 2001, offers a source of social and behavioral sciences reference
material that is broader and deeper than any other. Available in both print and online editions, it
comprises over 3,900 articles, commissioned by 71 Section Editors, and includes 90,000 bibliograph-
ic references as well as comprehensive name and subject indexes. Provides authoritative, foundatio-
nal,  interdisciplinary knowledge across the wide range of behavioral and social  sciences fields Dis-
cusses history, current trends and future directions Topics are cross-referenced with related topics
and each article highlights further reading
A leading evolutionary psychologist probes the unconscious instincts behind American consumer cul-
ture Illuminating the hidden reasons for why we buy what we do, Spent applies evolutionary psychol-
ogy to the sensual wonderland of marketing and perceived status that is American consumer cul-
ture. Geoffrey Miller starts with the theory that we purchase things to advertise ourselves to others,
and then examines other factors that dictate what we spend money on. With humor and insight,
Miller analyzes an array of product choices and deciphers what our decisions say about ourselves,
giving us access to a new way of understanding-and improving-our behaviors to become happier con-
sumers.
The anthrax incidents following the 9/11 terrorist attacks put the spotlight on the nation's public
health agencies, placing it under an unprecedented scrutiny that added new dimensions to the com-
plex issues considered in this report. The Future of the Public's Health in the 21st Century reaffirms
the vision of Healthy People 2010, and outlines a systems approach to assuring the nation's health

in practice, research, and policy. This approach focuses on joining the unique resources and perspec-
tives of diverse sectors and entities and challenges these groups to work in a concerted, strategic
way to promote and protect the public's health. Focusing on diverse partnerships as the framework
for public health, the book discusses: The need for a shift from an individual to a population-based
approach in practice, research, policy, and community engagement. The status of the governmental
public health infrastructure and what needs to be improved, including its interface with the health
care delivery system. The roles nongovernment actors, such as academia, business, local communi-
ties and the media can play in creating a healthy nation. Providing an accessible analysis, this book
will be important to public health policy-makers and practitioners, business and community leaders,
health advocates, educators and journalists.
Family caregiving affects millions of Americans every day, in all walks of life. At least 17.7 million in-
dividuals in the United States are caregivers of an older adult with a health or functional limitation.
The nation's family caregivers provide the lion's share of long-term care for our older adult popula-
tion. They are also central to older adults' access to and receipt of health care and community-based
social services. Yet the need to recognize and support caregivers is among the least appreciated
challenges facing the aging U.S. population. Families Caring for an Aging America examines the pre-
valence and nature of family caregiving of older adults and the available evidence on the effective-
ness of programs, supports, and other interventions designed to support family caregivers. This re-
port also assesses and recommends policies to address the needs of family caregivers and to mini-
mize the barriers that they encounter in trying to meet the needs of older adults.
The global financial crisis has made it painfully clear that powerful psychological forces are imperil-
ing the wealth of nations today. From blind faith in ever-rising housing prices to plummeting confi-
dence  in  capital  markets,  "animal  spirits"  are  driving  financial  events  worldwide.  In  this  book,  ac-
claimed economists George Akerlof and Robert Shiller challenge the economic wisdom that got us in-
to this mess, and put forward a bold new vision that will transform economics and restore prosperity.
Akerlof and Shiller reassert the necessity of an active government role in economic policymaking by
recovering the idea of animal spirits, a term John Maynard Keynes used to describe the gloom and
despondence that led to the Great Depression and the changing psychology that accompanied recov-
ery. Like Keynes, Akerlof and Shiller know that managing these animal spirits requires the steady
hand of government--simply allowing markets to work won't do it. In rebuilding the case for a more
robust, behaviorally informed Keynesianism, they detail the most pervasive effects of animal spirits
in  contemporary  economic  life--such  as  confidence,  fear,  bad  faith,  corruption,  a  concern  for  fair-
ness, and the stories we tell ourselves about our economic fortunes--and show how Reaganomics,
Thatcherism, and the rational expectations revolution failed to account for them. Animal Spirits
offers a road map for reversing the financial misfortunes besetting us today. Read it and learn how
leaders can channel animal spirits--the powerful forces of human psychology that are afoot in the
world economy today. In a new preface, they describe why our economic troubles may linger for
some time--unless we are prepared to take further, decisive action.
"Original and uniqueùthere is almost by default no collection like it at present. The field of evolutio-
nary literary studies is coalescing as I write, and the publication of this book will have a decisive and
positive impact in this regard."-Peter Swirski, Author Of Literature, Analytically Speaking evolution,
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Literature, And Film opens with Charles Darwin on the logic of natural selection, Richard Dawkins on
the genetic revolution of modern evolutionary theory, Edward O. Wilson on the unity of knowledge,
Steven Pinker on the transformation of psychology into an explanatory science, and David Sloan Wil-
son on the integration of evolutionary theory into cultural critique. Later essays include discussions
of evolutionary literary theory and film theory, interpretive commentaries on works of literature and
film, and analyses using empirical methods to explore literary problems. Texts under the microscope
include folk- and fairy tales; Homer's Iliad; Shakespeare's plays; works by Charles Dickens, Emily
Bronte, and Zora Neale Hurston; narratives in sci-fi, comics, and slash fiction; and films from Europe,
America, Asia, and Africa. Each essay explains the contribution of evolution to a study of the human
mind, human behavior, culture, and art. "Extremely well conceived, bringing together classics from
the early days and the cutting edge of recent statistical scholarship. The essays are excellent and
represent  the  best  work  being  done  right  now  in  the  field."-Blakey  Vermeule,  Stanford  University
Brian Boyd is University Distinguished Professor of English at the University of Auckland. The world's
leading scholar of Vladimir Nabokov, Joseph Carroll is Curators' Professor of English at the University
of Missouri, St. Louis. Jonathan Gottschall teaches English at Washington and Jefferson College.
The Evolutionary Bases of Consumption by Gad Saad applies Darwinian principles in understanding
our consumption patterns and the products of popular culture that most appeal to individuals. The
first and only scholarly work to do so, this is a captivating study of the adaptive reasons behind our
behaviors, cognitions, emotions, and perceptions. Thi
Does biology help explain why women, on average, earn less money than men? Is there any evolutio-
nary basis for the scarcity of female CEOs in Fortune 500 companies? According to Kingsley Browne,
the answer may be yes. Biology at Work brings an evolutionary perspective to bear on issues of wo-
men in the workplace: the "glass ceiling," the "gender gap" in pay, sexual harassment, and occupa-
tional segregation. While acknowledging the role of discrimination and sexist socialization, Browne
suggests that until we factor real biological differences between men and women into the equation,
the explanation remains incomplete. Browne looks at behavioral differences between men and wom-
en as products of different evolutionary pressures facing them throughout human history. Womens
biological  investment  in  their  offspring  has  led  them  to  be  on  average  more  nurturing  and  risk
averse, and to value relationships over competition. Men have been biologically rewarded, over hu-
man history, for displays of strength and skill, risk taking, and status acquisition. These behavioral
differences have numerous workplace consequences.  Not  surprisingly,  sex differences in  the drive
for status lead to sex differences in the achievement of status. Browne argues that decision makers
should recognize that policies based on the assumption of a single androgynous human nature are
unlikely to be successful. Simply removing barriers to inequality will not achieve equality, as women
and men typically value different things in the workplace and will make different workplace choices
based on their different preferences. Rather than simply putting forward the "nature" side of the de-
bate, Browne suggests that dichotomies such as nature/nurture have impeded our understanding of
the origins of human behavior. Through evolutionary biology we can understand not only how natu-
ral selection has created predispositions toward certain types of behavior but also how the social en-
vironment interacts with these predispositions to produce observed behavioral patterns.
* Provides elementary-level discussion of theory relating to evolutionary and adaptive aspects of re-

productive behavior.
A comprehensive survey of the evolutionary science of human sexual behavior, Evolution and Hu-
man Sexual Behavior invites us to imagine human sex from the vantage point of our primate
cousins, in order to underscore the role of evolution in shaping all that happens, biologically and be-
haviorally, when romantic passions are aroused.
This is the first book to overtly consider how basic evolutionary thinking is being applied to a wide
range  of  special  social,  economic,  and  technical  problems.  It  draws  together  a  collection  of
renowned academics from a very disparate set of fields, whose common interest lies in using evolu-
tionary thinking to inform their research.
This publication brings together the most relevant and useful information for the evaluation and de-
velopment of consumer policy. The material includes data from various sources including EUROS-
TAT, other Commission services as well as other surveys and studies. This edition focuses on ser-
vices of general interest. Although the prime objective of this publication is to help policy-makers at
the European level to better understand the needs of consumers in general, the publication should
also be of use to other stakeholders interested in consumer affairs, such as consumer organisations,
other public authorities and even suppliers of goods and services. This is the third edition of a series
of publications. Data cover the period 1999-2006.
Whether they conducted their research in life or in the lab, experts Tucker Max and Geoffrey Miller
have spent the last 20+ years learning what women really want from their men, why they want it,
and how men can deliver it. The short answer: become the best version of yourself possible, then
show it off. It sounds simple, but it's not. If it were, Tinder would just be the stuff you use to start a
fire. Becoming your best self requires honesty, self-awareness, hard work, and a little help. Through
their website and podcast, Max and Miller have already helped more than one million guys take their
first steps toward Ms. Right. They have collected all of their findings in Mate, an evidence- driven, se-
riously funny playbook that will teach you how to become a more sexually attractive and romantical-
ly successful man, the right way
Why do we buy?Why are so many of our consumer choices simply a waste of time, energy, and mon-
ey? How does advertising really work? And why are pregnant women more racist than the rest of us?
In this brilliantly original, provocative and witty book, Geoffrey Miller - acclaimed author ofThe Mat-
ing Mind- uses evolutionary psychology to explain the phenomenon of modern brand-driven con-
sumerism. Traversing the murky terrains of marketing, advertising, brands, media, genetics, neuros-
cience and the latest advances in evolutionary biology to explore human behavior,Spentargues that
many of our product choices are driven by the desire not to feel good, but tolookgood, by displaying
our  evolutionary  fitness  to  those  around  us.  At  once  a  searing  critique  of  the  excesses  of  twen-
ty-first-century consumerism and a masterful new take on understanding how the mind works,Spen-
tis a radical, timely and original book.
An informative, entertaining, and beautifully illustrated look at the beloved firefly For centuries, the
beauty of  fireflies  has evoked wonder  and delight.  Yet  for  most  of  us,  fireflies  remain shrouded in
mystery:  How do fireflies make their  light?  What are they saying with their  flashing? And what do
fireflies look for in a mate? In Silent Sparks, noted biologist and firefly expert Sara Lewis dives into
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the fascinating world of fireflies and reveals the most up-to-date discoveries about these beloved in-
sects. From the meadows of New England and the hills of the Great Smoky Mountains, to the rivers
of Japan and mangrove forests of Malaysia, this beautifully illustrated and accessible book uncovers
the remarkable, dramatic stories of birth, courtship, romance, sex, deceit, poison, and death among
fireflies. The nearly two thousand species of fireflies worldwide have evolved in different ways—and
while most mate through the aerial language of blinking lights, not all do. Lewis introduces us to
fireflies that don't light up at all,  relying on wind-borne perfumes to find mates, and we encounter
glow-worm fireflies, whose plump, wingless females never fly. We go behind the scenes to meet in-
quisitive scientists who have dedicated their lives to understanding fireflies, and we learn about vari-
ous modern threats including light pollution and habitat destruction. In the last section of the book,
Lewis  provides  a  field  guide  for  North  American  fireflies,  enabling  us  to  identify  them  in  our  own
backyards and neighborhoods. This concise, handy guide includes distinguishing features, habits,
and range maps for the most commonly encountered fireflies, as well as a gear list. A passionate ex-
ploration of one of the world's most charismatic and admired insects, Silent Sparks will inspire us to
reconnect with the natural world.
A cult classic, adapted into a film starring Christian Bale. Is evil  something you are? Or is it  some-
thing you do? Patrick Bateman has it all: good looks, youth, charm, a job on Wall Street, reservations
at every new restaurant in town and a line of girls around the block. He is also a psychopath. A man
addicted  to  his  superficial,  perfect  life,  he  pulls  us  into  a  dark  underworld  where  the  American
Dream becomes a nightmare . . . With an introduction by Irvine Welsh, Bret Easton Ellis's American
Psycho is one of the most controversial and talked-about novels of all time. A multi-million-copy best-
seller hailed as a modern classic, it is a violent black comedy about the darkest side of human na-
ture.
People have long told machines what to do by pushing buttons. Now, with advances in technology,
machines are pushing our buttons. In Artificial Intimacy, evolutionary biologist Rob Brooks takes us
from the origins of human behaviour to the latest in artificially intelligent technologies, providing a
fresh and original view of the very near future of human relationships. Sex dollbots, digital lovers, vir-
tual friends and algorithmic matchmakers help us manage our feelings in a world of cognitive over-
load. Apps can sense when a user is falling in love, when they are fighting, and when they are likely
to  break  up.  These  machines,  the  ‘artificial  intimacies’,  already  learn  and  exploit  human  social
needs. They are getting better and faster at what they do. How will humanity’s future unfold when
our ancient, evolved minds and old-fashioned cultures collide with twenty-first-century technology?
Why do consumers make the purchases they do, and which ones make them truly happy? Why are
consumers willing to spend huge sums of money to appear high status? This Handbook addresses th-
ese key questions and many more. It provides a comprehensive overview of consumer psychology,
examining cutting-edge research at the individual, interpersonal, and societal levels. Leading scho-
lars summarize past and current findings, and consider future lines of inquiry to deepen our unders-
tanding of the psychology behind consumers' decision making, their interactions with other con-
sumers, and the effects of societal factors on consumption. The Cambridge Handbook of Consumer
Psychology will act as a valuable guide for faculty as well as graduate and undergraduate students
in psychology, marketing, management, sociology, and anthropology.

In Shiny Objects, a cross between In Praise of Slowness and The Tipping Point, consumer behavior ex-
pert Professor James A. Roberts takes us on a tour of America's obsession with consumerism—point-
ing  out  its  symptoms,  diagnosing  specific  problems,  and  offering  a  series  of  groundbreaking  solu-
tions. Roberts gives practical advice for how to correct the materialistic trends in our lives which lock
us into a cycle of financial hardship and stress. Shiny Objects, a new The Paradox of Choice for the
modern reader, is more than a critique of capitalism—it's also an exploration into how we can live
happier, fuller, more productive lives today.
“Written in the same remarkable vein as Getting to Yes, this book is a masterpiece.” —Dr. Steven R.
Covey, author of The 7 Habits of Highly Effective People • Winner of the Outstanding Book Award for
Excellence in Conflict Resolution from the International Institute for Conflict Prevention and Resolu-
tion • In Getting to Yes, renowned educator and negotiator Roger Fisher presented a universally ap-
plicable method for effectively negotiating personal and professional disputes. Building on his work
as director of the Harvard Negotiation Project, Fisher now teams with Harvard psychologist Daniel
Shapiro, an expert on the emotional dimension of negotiation and author of Negotiating the Nonne-
gotiable:  How  to  Resolve  Your  Most  Emotionally  Charged  Conflicts.  In  Beyond  Reason,  Fisher  and
Shapiro show readers how to use emotions to turn a disagreement-big or small, professional or per-
sonal-into an opportunity for mutual gain.
This volume reports on the growing body of knowledge on shame and guilt, integrating findings from
the authors' original research program with other data emerging from social, clinical, personality,
and developmental psychology. Evidence is presented to demonstrate that these universally experi-
enced  affective  phenomena  have  significant  implications  for  many  aspects  of  human  functioning,
with particular relevance for interpersonal relationships. --From publisher's description.
The transformative wave of Darwinian insight continues to expand throughout the human sciences.
While still  centered on evolution-focused fields such as evolutionary psychology, ethology, and hu-
man  behavioral  ecology,  this  insight  has  also  influenced  cognitive  science,  neuroscience,  feminist
discourse, sociocultural anthropology, media studies, and clinical psychology. This handbook's goal
is to amplify the wave by bringing together world-leading experts to provide a comprehensive and
up-to-date  overview  of  evolution-oriented  and  influenced  fields.  While  evolutionary  psychology  re-
mains at the core of the collection, it also covers the history, current standing, debates, and future
directions of the panoply of fields entering the Darwinian fold. As such, The Cambridge Handbook of
Evolutionary Perspectives on Human Behavior is a valuable reference not just for evolutionary psy-
chologists but also for scholars and students from many fields who wish to see how the evolutionary
perspective is relevant to their own work.
This classic work on the rules of sex -- updated for a new generation -- is still as provocative as the
day it was published, providing simple explanations for any and all questions about what happens in
the bedroom. Sex isn't as complicated as we make it. In Sperm Wars, evolutionary biologist Robin
Baker argues that every question about human sexuality can be explained by one simple thing:
sperm warfare. In the interest of promoting competition between sperm to fertilize the same egg,
evolution has built men to conquer and monopolize women while women are built to seek the best
genetic input on offer from potential sexual partners. Baker reveals, through a series of provocative
fictional scene, the far-reaching implications of sperm competition. 10% of children are not fathered
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by their "fathers;" over 99% of a man's sperm exists simply to fight off all other men's sperm; and a
woman is far more likely to conceive through a casual fling than through sex with her regular partn-
er. From infidelity, to homosexuality, to the female orgasm, Sperm Wars turns on every light in the
bedroom. Now with new material reflecting the latest research on sperm warfare, this milestone of
popular science will still surprise, entertain, and even shock.
Why do three out of four professional football players go bankrupt? How can illiterate jungle dwellers
pass a test that tricks Harvard philosophers? And why do billionaires work so hard -- only to give
their hard-earned money away? When it comes to making decisions, the classic view is that humans
are eminently rational. But growing evidence suggests instead that our choices are often irrational,
biased, and occasionally even moronic. Which view is right -- or is there another possibility? In this
animated tour of the inner workings of the mind, psychologist Douglas T. Kenrick and business pro-
fessor Vladas Griskevicius challenge the prevailing views of decision making, and present a new al-
ternative grounded in evolutionary science. By connecting our modern behaviors to their ancestral
roots, they reveal that underneath our seemingly foolish tendencies is an exceptionally wise system
of decision making. From investing money to choosing a job, from buying a car to choosing a roman-
tic partner, our choices are driven by deep-seated evolutionary goals. Because each of us has multi-
ple evolutionary goals, though, new research reveals something radical -- there's more than one
"you" making decisions. Although it feels as if there is just one single "self" inside your head, your
mind  actually  contains  several  different  subselves,  each  one  steering  you  in  a  different  direction
when it takes its turn at the controls. The Rational Animal will transform the way you think about de-
cision making. And along the way, you'll discover the intimate connections between ovulating strip-

pers, Wall Street financiers, testosterone-crazed skateboarders, Steve Jobs, Elvis Presley, and you.
An expert on shopping behavior and motivation offers an analysis of consumers' tastes and habits,
discussing why point-of-sale purchases are still the most significant, and why Internet shopping will
not replace the mall.
Miller shows how our brains are the products of sexual selection, not natural selection, and how this
alters and illuminates our understanding of intelligence, art, language, mortality, sex and the differ-
ences between men and women.
Why are people getting fatter? Why do so many rock stars end up dead at 27? Is there any hope of
curbing population growth, rampant consumerism and the environmental devastation they wreak?
Evolutionary biologist Rob Brooks argues that the origins of these twenty-first century problems can
be found where the ancient forces of evolution collide with modern culture and economics. In Sex,
Genes and Rock n Roll Brooks explores a tasting platter of topics, from the frivolous to the tragic
falling  in  love,  making music,  our  obsession  with  rock  n  roll,  sexual  conflict,  fertility,  obesity,  con-
sumption, ageing and more illustrating how evolution stands alongside economics, anthropology,
psychology and political science in shaping our world.
There is great confusion about what the Internet of Things means. This book lays out a technological
future based on the intersection of evolutionary psychology, shared functionality desires, and a long-
term vision of human society. Broken into three themes of Prediction, Interface, and Evolution, it's
an attempt to show what's coming so that we can start getting ready. Regardless of what forms it
may take during gestation, this book describes what the Real Internet of Things will inevitably be-
come.


