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DH2F8U - VALERIE HILLARY

[This book] provides students and professionals alike with the latest information in all areas of tele-
communication: electronic mass media, computers, consumer electronics, games, satellites, and
telephony. A discussion of hardware, software, organizational structure, and political and economic
influences is complemented by background information explaining the evolution of each of the tech-
nologies.-Back cover.
The Musician’s Business and Legal Guide provides vital information to help demystify the music busi-
ness and the complex body of law that shapes it. This book answers such questions as how to pro-
tect name and copyright; what is and is not legal about sampling; what are the legal issues surround-
ing digital downloads and streaming; what are the jobs of managers, talent agents and publishers;
what are common contractual relationship between independent and major labels. The new edition
includes chapters not covered in depth by other books: social media law, TV talent shows, YouTube,
and international copyright. As in previous editions, the book features clause-by-clause contract anal-
yses for 360 record deals, music publishing, management, and producer agreements.
A leading advocate for holistic veterinary medicine shares recommendations for blending convention-
al and alternative therapies to enhance a pet's quality of life, providing discussions of the pros and
cons of conventional therapies, an introduction to acupuncture for pets and detailed information
about diet and nutrition. Original.
First Published in 2005. Routledge is an imprint of Taylor & Francis, an informa company.
"In the age of technology we have become disconnected at a cellular level. The time to reconnect to
ourselves and each other is now!" Consciously Connecting is a step-by-step guide that will enlighten
and give you the ability to further connect to your inner self. Learn to enrich your relationships with
others, take action, and connect within the world around you--and most importantly, with yourself.
Develop healthy emotional habits, and decrease stress and anxiety with your connectivity, which will
give you the inspiration to lead a more productive and creative life. This adventure will be fun, and
the exercises are easy. Engage in a weekly plan of action as you commit to be cognizant and walk
away from life's disconnect and distractions. Unlock the secrets to Consciously Connecting as you
choose to achieve your goals,  embrace your strengths,  and define your journey.  Give yourself  the
gift of joy and happiness through connection and watch the possibilities happen.

This  book  is  the  first  full-length  critical  study  to  explore  the  rapidly  growing  cadre  of  amateur-au-
thored, independently-published, and niche-market picture books that have been released during
the opening decades of the twenty-first century. Emerging from a powerful combination of the ease
and affordability of desktop publishing software; the promotional, marketing, and distribution possi-
bilities allowed by the Internet; and the tremendous national divisiveness over contentious socio-po-
litical issues, these texts embody a shift in how narratives for young people are being creatively con-
ceived, materially constructed, and socially consumed in the United States. Abate explores how ti-
tles such as My Parents Open Carry (about gun laws), It’s Just a Plant (about marijuana policy), and
My Beautiful Mommy (about the plastic surgery industry) occupy important battle stations in ongo-
ing partisan conflicts, while they are simultaneously changing the landscape of American children’s
literature. The book demonstrates how texts like Little Zizi and Me Tarzan, You Jane mark the advent
of not simply a new commercial strategy in texts for young readers; they embody a paradigm shift in
the way that narratives are being conceived, constructed, and consumed. Niche market picture
books can be seen as a telling barometer about public perceptions concerning children and the so-
cial construction of childhood, as well as the function of narratives for young readers in the twen-
ty-first century. At the same time, these texts reveal compelling new insights about the complex in-
teraction among American print culture, children’s reading practices, and consumer capitalism. Ama-
teur-authored, self-published, and specialty-subject titles reveal the way in which children, child-
hood, and children’s literature are both highly political and heavily politicized in the United States.
The book will be of interest to scholars and students in the fields of American Studies, children’s liter-
ature, childhood studies, popular culture, political science, microeconomics, psychology, advertising,
book history, education, and gender studies.
After examining 100 separate media and network industries in detail, Noam provides a powerful sum-
mary and analysis of concentration trends across industries and major media sectors. He also looks
at local media power, vertical concentration, and the changing nature of media ownership through
financial institutions and private equity.
Winner of the 2022 Broadcast Education Association Book Award One of the first books to examine
the status of broadcasting on its one hundredth anniversary, Radio’s Second Century investigates
both vanguard and perennial topics relevant to radio’s past, present, and future. As the radio indus-
try enters its second century of existence, it continues to be a dominant mass medium with almost
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total listenership saturation despite rapid technological advancements that provide alternatives for
consumers. Lasting influences such as on-air personalities, audience behavior, fan relationships, and
localism are analyzed as well as contemporary issues including social and digital media. Other es-
says examine the regulatory concerns that continue to exist for public radio, commercial radio, and
community radio, and discuss the hindrances and challenges posed by government regulation with
an emphasis on both American and international perspectives. Radio’s impact on cultural hegemony
through creative programming content in the areas of religion, ethnic inclusivity, and gender parity
is also explored. Taken together, this volume compromises a meaningful insight into the broadcast
industry’s continuing power to inform and entertain listeners around the world via its oldest mass
medium--radio.
Here’s a one-stop marketing guide just for small museums and historic sites. In an age when many
local historical associations and museums take money from their marketing budget because re-
sources are tight, which can start a vicious cycle of reduced marketing reach, lower visitation, and
then even less money for marketing, this guide will help those who need it the most expand their
marketing reach as inexpensively as possible. In Marketing on a Shoestring Budget, Deborah Pitel
covers the pros and cons of each promotional tool so they can judge what is best for their organiza-
tion. She writes specifically for colleagues who have no formal marketing training and have to work
off the “trial and error” method.
The New England Law Review now offers its issues in convenient and modern ebook formats for e-
reader devices, apps, pads, smartphones, and computers. This second issue of Volume 48, Winter
2014, contains articles from leading figures of  the academy and the legal  community.  Contents of
this issue include: Articles: • Military Justice as Justice: Fitting Confrontation Clause Jurisprudence in-
to Military Commissions, by Christina M. Frohock • Physician Speech and State Control: Furthering
Partisan Interests at the Expense of Good Health, by Janet L. Dolgin Notes: • Losing the Quality of
Life: The Move Toward Society's Understanding and Acceptance of Physician Aid-in-Dying and the
Death with Dignity Act, by Lindsay Reynolds • Public Performance Royalty-Rate Disparity: Should
Congress Pamper Pandora's Pandering?, by Robert J. Williams, Jr. Comments: • Diagnosis—Guilty:
Commonwealth v. McLaughlin and the Conversion of Hospital Records into Criminal Convictions, by
William Brekka • United States v. Nosal and the CFAA: What Does DailySudoku.com Have to Do with
Computer Fraud?, by Keith Richard
Space law is an area of International Law that has developed massively in the last fifty years. Francis
Lyall, Emeritus Professor of Public Law at the University of Aberdeen, Scotland, and Paul B. Larsen,
Adjunct Professor at Georgetown Law Centre, Washington DC, and formerly lawyer for the Office of
the US Secretary of Transportation, have been involved with it since their days at the Institute of Air
and Space Law, McGill University, Montreal, in 1963-4 and both teach Space Law at their respective
Universities. This book gathers together their experience in readable form, and, with an extensive ci-
tation of the literature of space law, its discussion provides an excellent source for both student and
practitioners.
Wall Street Journal, USA Today, and Publishers Weekly bestseller The prospect of living to 200 years
old isn’t science fiction anymore. A leader in the emerging field of longevity offers his perspective on
what cutting-edge breakthroughs are on the horizon, as well as the practical steps we can take now

to live healthily to 100 and beyond. In The Science and Technology of Growing Young, industry inves-
tor  and  insider  Sergey  Young  demystifies  the  longevity  landscape,  cutting  through  the  hype  and
showing readers what they can do now to live better for longer, and offering a look into the exciting
possibilities that await us. By viewing aging as a condition that can be cured, we can dramatically
revolutionize the field of longevity and make it accessible for everyone. Join Sergey as he gathers in-
sights from world-leading health entrepreneurs, scientists, doctors, and inventors, providing a com-
prehensive look into the future of longevity in two horizons: • The Near Horizon of Longevity iden-
tifies the technological developments that will allow us to live to 150—some of which are already in
use—from AI-based diagnostics  to  gene editing and organ regeneration.  •  The Far  Horizon of
Longevity offers a tour of the future of age reversal, and the exciting technologies that will allow us
to live healthily to 200, from Internet of Bodies to digital avatars to AI-brain integration. In a bonus
chapter, Sergey also showcases 10 longevity choices that we already know and can easily imple-
ment to live to 100, distilling the science behind diet, exercise, sleep, mental health, and our environ-
ments into attainable habits and lifestyle hacks that anyone can adopt to vastly improve their lives
and workplaces. Combining practical advice with an incredible overview of the brave new world to
come, The Science and Technology of Growing Young redefines what it means to be human and to
grow young.
__________ Out now: The most entertaining and fascinating book about architecture and design, from
the wildly popular podcast 99% Invisible. __________ A New York Times Bestseller 'Full of surprises
and quirky information . . . a fascinating journey through the over-familiar.' - Financial Times, Best
Books of 2020 '[A] diverse and enlightening book . . . The 99% Invisible City is altogether fresh and
imaginative when it comes to thinking about urban spaces.' -The New York Times Book Review 'A de-
lightful book about the under-appreciated wonders of good design' - Tim Harford, bestselling author
of The Undercover Economist and Fifty Things that Made the Modern Economy '99% Invisible goes
deep on the design and architecture we tend to overlook - this is it in glorious guidebook form . . .
fascinating.' Wired __________ This is 99% Invisible. __________ A beautifully designed guidebook to
the unnoticed yet essential elements of our cities, from the creators of the wildly popular 99% Invisi-
ble  podcast  Have  you  ever  wondered  what  those  bright,  squiggly  graffiti  marks  on  the  sidewalk
mean? Or stopped to ponder who gets to name the streets we walk along? Or what the story is be-
hind those dancing inflatable figures in car dealerships? 99% Invisible is a big-ideas podcast about
small-seeming things, revealing stories baked into the buildings we inhabit, the streets we drive, and
the sidewalks we traverse. The show celebrates design and architecture in all of its functional glory
and accidental absurdity, with intriguing tales of both designers and the people impacted by their de-
signs. Now, in The 99% Invisible City: A Field Guide to Hidden World of Everyday Design, host Roman
Mars and coauthor Kurt Kohlstedt zoom in on the various elements that make our cities work, explor-
ing the origins and other fascinating stories behind everything from power grids and fire escapes to
drinking fountains and street signs. With deeply researched entries and beautiful line drawings
throughout, The 99% Invisible City will captivate devoted fans of the show and anyone curious about
design, urban environments, and the unsung marvels of the world around them. __________ You are
about to see stories everywhere, you beautiful nerd. Now get out there. 'If you've ever wondered
why our world is the way it is, this show has your answers' The Hustle '99% Invisible...is completely
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wonderful and entertaining and beautifully produced...' Ira Glass, This American Life 'The hugely in-
ventive 99% Invisible treats the design of everyday things like a forensic science.' WIRED
Ever Wonder Why The Same Patterns Happen To You Over And Over Again? We all have imprints,
both negative and positive. An imprint is a belief that shapes our thoughts and actions, a belief we
often hold unconsciously. Liliane Desjardins, a certified clinical addiction specialist, co-founder of Pav-
illon  Gilles  Desjardins,  and  co-creator  of  the  Desjardins  Unified  Model  of  Treatment  of  Addictions,
sets forth in "The Imprint Journey" an exploration of imprints, how they govern our lives, and how we
can reprogram our minds to function in new and fulfilling ways. "The Imprint Journey" is equivalent
to reading two powerful books in one. Liliane spends the first section telling her own story--a child-
hood  in  war-torn  Croatia,  the  death  of  her  mother,  being  an  immigrant  first  to  France  and  later
French Canada--and the addictions and dysfunctions that marred her life until a suicide attempt re-
sulted in a near-death experience. Her own personal recovery led her on a mission to help others
find their own freedom from self-imposed and self-limiting imprints. The second half of this powerful
book provides an anatomy of our imprints, revealing how to transform them so we are free to be our
authentic selves. Liliane includes eight powerful personal stories of people who have overcome their
imprints--including religious, sexual, and cultural limitations--as well as an overview of how unders-
tanding and rewriting our imprints can shape the human race's future as we all experience individual
"Oneness." Readers will find themselves turning to The "Imprint Journey" again and again as a guide
to relieve fears and to discover powerful truths about themselves that will transform them into their
authentic selves. Acclaim For Desjardins' "The Imprint Journey" "Liliane writes from the depth of her
own experience, with passion and power and a keen understanding of the human psyche. Her in-
sights lift the reader above their own past patterns, providing insight both comforting and striking.
The book inspires hope that no matter what we've been through, fundamental change is possible." ---
Marianne Williamson, author, A Return To Love "The Imprint Journey will touch your very soul and
make way for profound transformation. From personal story to practical steps, Liliane walks with her
readers on the path of awakening. Your life will be changed." --Carolyn Craft, Psychotherapist, Unity
Minister,  host  of  "Waking  Up  With  Carolyn  Craft"  on  Sirius  Satellite  Radio  Learn  more  at
www.LilianeDesjardins.com From Life Scripts Press www.RewritingLifeScripts.com
Must-have reports on the subtleties of the newest information technologies
Political Campaign Communication, Ninth Edition uses a speech-communication perspective to ex-
amine how elective politics contributes to our knowledge and understanding of the electoral pro-
cess. This book explains how principles and practices central to election campaigns affect America’s
electoral history.
Provides information on making the most of technology, especially the Internet, for shopping, plann-
ing a trip, managing finances, and finding resources devoted to health.
Why can’t I lose the extra weight? Why am I shedding like my pet golden retriever? I’m just too tired
to have sex— and it hurts. What should I do? How can I tell the difference between the “baby blues”
and a real depression? Why am I having so many fights with my husband? At last your baby has ar-
rived, and you’re experiencing all the joys that come with being a new mom. But you may not have
bargained on acne and enlarged feet, not to mention constipation, vaginal pain, mood swings, or per-
haps one of the more serious conditions that pregnancy can trigger. So what can you do to deal with

all these unexpected challenges? In this compassionate, comprehensive guide, Dr. Jennifer Wider, a
physician as well as the mother of two small children, delivers up-to-date medical information, can-
did answers to a host of questions, and expert advice on a range of postpartum issues, including:
Sex and intimacy after pregnancy—physical and mental roadblocks •Marital stresses and strains
•How to safely lose weight and exercise •Cracked nipples and other breast-feeding concerns •When
the baby blues are more than just a phase •Coping with thyroid problems, anemia, diabetes, urinary
incontinence, and other conditions that can show up during or after pregnancy From redefining your-
self to taking care of yourself while caring for your baby, The New Mom’s Survival Guide offers such
a wealth of practical help that new moms will turn to it again and again.
This new 10th edition of John Figliozzi's popular Worldwide Listening Guide explains radio listening in
all of today's formats - "live," on-demand, WiFi, podcast, terrestrial, satellite, internet, digital and, of
course, analog AM, FM and SW. The introductory section explains all the newest delivery methods
for radio, and the devices used to access broadcasts from around the world at any time of day or
night. Listening to programs from distant lands is no longer a late-night activity dependant upon
shortwave propagation conditions. There is a whole other world of radio out there for your listening
enjoyment. Thousands of radio stations worldwide use the Internet to stream their broadcasts. Tradi-
tional radio is being augmented by computers, laptops, tablets, smartphones, satellites, WiFi re-
ceivers  and  multiplexed  digital  transmission  methods,  greatly  enhancing  the  listening  experi-
ence.Use The Worldwide Listening Guide to join in the excitement of listening to worldwide radio, lis-
tening to news, information, music and entertainment from around the world broadcast in English.
The Guide is organized to make it easy and convenient to find radio programs of interest to you. All
program listings are provided two ways:First, programs are listed by UTC time, station, days of
broadcast, the type of program, and their frequencies and web addresses.Second, special Classified
Listings are provided to help listeners find programs of specific interest. The 37 classified program
listings make it easy to find programs by topic or subject area.
From payola to podcasting, from the advertising office to the DJ booth to the station antenna, Radio:
A Complete Guide to the Industry offers a concise, one-stop introduction to all aspects of the radio in-
dustry. Readers are taken on a lively tour of radio's history from the early experiments with wireless
to today's satellite and digital radio. Industry veteran William A. Richter brings readers inside the typ-
ical  station  to  explain  who  does  what  and  how  all  the  pieces  fit  together.  The  book  also  includes
some brief interviews from working professionals for more perspective. Richter explains how ratings
work, gives an overview of the major industry players, and guides readers through FCC regulations
and other ethical and legal issues that impact radio. Written in a crisp, easy style, and including glos-
saries in each chapter, Radio is well suited for a range of courses on radio. It is a valuable resource
for anyone interested in radio, from aspiring college DJs to general managers of radio stations.
A deeply personal call to action for women of color to find power from within and to join together in
community, advocating for a new corporate environment where we all belong—and are accept-
ed—on our own terms. Women of color comprise one of the fastest-growing segments in the corpo-
rate workforce, yet often we are underrepresented—among the first, few, or only ones in a depart-
ment or company. For too long, corporate structures, social zeitgeist, and cultural conditioning have
left us feeling exhausted and downtrodden, believing that in order to “fit in” and be successful, we
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must hide or change who we are. As a former senior partner at a large global services firm, Deepa
Purushothaman experienced these feelings of isolation and burnout. She met with hundreds of other
women of color across industries and cultural backgrounds, eager to hear about their unique and
shared experiences. In doing so, she has come to understand our collective setbacks—and the path
forward in achieving our goals. Business must evolve—and women of color have the potential to
lead that transformation. We must begin by pushing back against toxic messaging—including the
things we tell ourselves—while embracing the valuable cultural viewpoints and experiences that
give us unique perspectives at work. By fully realizing our own strengths, we can build collective
power and use it to confront microaggressions, outdated norms, and workplace misconceptions; cre-
ate cultures where belonging is never conditional; and rework corporations to be genuinely inclusive
to all. The First, the Few, the Only is a road map for us to make a profound impact within and outside
our organizations while ensuring that our words are heard, our lived experiences are respected, and
our contributions are finally valued.
Landing media for your business is a game changer and completely up-levels your authority and
credibility as well as exposing your brand to an exponential number of new potential clients and cus-
tomers.Media today operates 24/7/365 and journalists need industry experts to source and quote.
Whoever knows how to position themselves online as the most credible expert is the one the media
is going to use. This book is designed to help YOU be the one the media reaches out to whenever
they are researching a story and need someone like you who has the expertise to make it happen.
The system I created, use and have taught to thousands of people, has resulted in over one billion
views  and over  eight  figures  in  sales  from free  publicity.  From television  shows like  TODAY,  Good
Morning  America,  The  View,  MSNBC,  CNN  and  local  affiliates  of  NBC,  CBS,  ABC,  and  FOX  to  print
publications like Entrepreneur, Forbes, Shape, Real Simple, and U.S. News and World Report; to
newspapers like the Wall Street Journal, the Washington Post and USA Today to radio programs like
Bloomberg and Today Show on Sirius XM.There is one thing I am absolutely certain of¿ If it's not YOU
in the media, it will be one of your competitors. Many people will give you advice on how to get me-
dia exposure, but I walk the walk every single day in my own successful business so I know what
works and what doesn't work. Ask yourself this one question: If you did nothing new for the next
year to generate new leads or new business, would you be happy with the results? Imagine what
landing just one media appearance will do for your business.
In its 114th year, Billboard remains the world's premier weekly music publication and a diverse digi-
tal, events, brand, content and data licensing platform. Billboard publishes the most trusted charts
and offers unrivaled reporting about the latest music, video, gaming, media, digital and mobile enter-
tainment issues and trends.
Join the Rose revolution! Take wine expert Jennifer Simonetti-Bryan's quick and easy wine quiz to de-
termine your style--blush, crisp, fruity,  or rich--then consult  her Wine Wheel to find the best wines
for you. Each style category features comprehensive details on key regions, grapes, and winemaking
practices and full info on the bottles you need to try, complete with sample labels, tasting notes,
price, and food pairings.
Communication technologies surround us in every part of our lives: via television, web, blogging,
mass media, and much more. How do people in business keep up with the latest and greatest

trends, and how do they differentiate good information from bad information? How do they get help
analyzing information and coming to conclusions about trends that will impact their businesses and
business decisions? How do they consider the environmental and sustainability issues surrounding
communication technology? This book answers these essential questions. It's for professionals and
students working in telecommunications, including electronic mass media, digital signage, comput-
ers, consumer electronics, games, satellites, and telepresence. The best of the best minds on these
topics all come forward here, each in their own chapter, to report on, analyze, and make recommen-
dations, for the new edition of this definitive guide to new technologies. New to this edition: . New
coverage of historical perspectives on communication technology bring the ideas and concepts to
the forefront, providing a thoroughly grounded approach designed to appeal to professors looking
for more the why's than the how's of comm. tech . New chapters on digital cinema, mobile com-
merce, digital television, cinema technologies, e-books, home video, digital audio, and telepresence.
. As always, every chapter is updated to reflect the latest trends on the topic . Brand new! Instruc-
tor's manual with testbank and sample syllabus . Website - brand new for this edition. Chapter-by-
chapter additional coverage of technologies and further resources. Continually updated.
Provides  information  about  careers  in  the  sports  industry,  including  educational  requirements,
salary, and prospects for each profession.
Words have power. Whenever we speak something either good or bad, we give life to what we are
saying. In his bestselling book, I Declare, Pastor Joel Osteen reveals 31 declarations that can bring
God's favor and blessing to the reader's life in a greater way. Now, Joel Osteen offers a practical tool
that will help ensure that what you say about yourself and others are positive, inspiring, and encour-
aging. In using this personal application guide, you will be encouraged to declare God's Word over
your life each day through insightful reflection and a relevant scripture verse-all of this with space in
which to record your own thoughts and revelations. This lively guide offers all of this and more, with
the expectation that God will use it to help you see His favor and blessings in a greater way. So if
you want to know what life will be like five years from now, take this faithful companion in hand, and
begin the next 31 days with the only One who has the power to bless the future.
In The History of Music Production, Richard James Burgess draws on his experience as a producer,
musician,  and  author.  Beginning  in  1860  with  the  first  known  recording  of  an  acoustic  sound  and
moving forward chronologically, Burgess charts the highs and lows of the industry throughout the de-
cades and concludes with a discussion on the present state of music production. Throughout, he
tells the story of the music producer as both artist and professional, including biographical sketches
of  key  figures  in  the  history  of  the  industry,  including  Fred  Gaisberg,  Phil  Spector,  and  Dr.  Dre.
Burgess argues that while technology has defined the nature of music production, the drive toward
greater control over the process, end result, and overall artistry come from producers. The result is a
deeply knowledgeable book that sketches a critical path in the evolution of the field, and analyzes
the impact that recording and disseminative technologies have had on music production. A key and
handy reference book for students and scholars alike, it stands as an ideal companion to Burgess's
noted, multi-edition book The Art of Music Production.
Provides information on the features of the iPad 2 with step-by-step instructions covering such topics
as connecting to a wi-fi and 3G network, downloading apps, creating documents and spreadsheets,
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building and displaying presentations, using email, andwatching movies.
​This book discusses the economics of the music industry in the context of the changing landscape
brought about by innovation, technological change, and rapid digitization. The ability of digital tech-
nology to reduce the transaction costs of music copyright licensing has all but destroyed the traditio-
nal media business models of incumbent Performance Rights Organizations (PROs), music publish-
ers, record labels, and radio and television stations. In a climate where streaming services are rapid-
ly proliferating and consumers prefer subscription models over direct ownership, new business mod-
els, such as direct licensing, are developing. This book provides an overview of the economics of the
traditional music industry, the technology-induced changes in business models and copyright law,
and the role of publishers, copyright holders and songwriters in the emerging direct licensing model.
In Part One, the author examines the economic aspects of direct licensing as an alternative to the
traditional blanket license for copyrighted musical compositions, with an emphasis on the often mo-
nopolistic nature of PROs. In Part Two, the author focuses on the music publisher and the role direct
licensing and competition may play in the changing business models in the music industry and the
potential benefits this may bring to copyright holders, such as songwriters. To compliment this mod-
el, the author proposes a maximum statutory fixed-rate for musical performances to further stream-
line the royalty process, especially where distributors such as Google and YouTube are concerned.
This book adds to the growing body of literature on the economics of music licensing in the digital
age. It will be useful to those in the fields of economics and law, as well as music executives, musi-
cians, songwriters, composers, and other industry professionals who are interested in understanding
how technology, innovation and competition have reshaped the music industry.​
From 1973 to 1987, Fright Night was a fixture of the late Saturday evening schedule on independent
New York television station WOR-TV. A genre fan’s nightmare come true, the modestly produced
showcase  featured  horror  films  both  classic  and  obscure,  from  Universal’s  Frankenstein  series  to
such lesser-known delights  as  Beast  of  Blood and The Living Coffin.  Fright  Night  suffered no delu-
sions of grandeur and never claimed to be anything more than what it was: great entertainment on
a Saturday night.  This  thorough if  affectionate tribute to Fright  Night’s  glory days includes a com-

plete listing of all  films shown on the series, as well  as discussion of WOR-TV’s other horror movie
programs from the 1970s and 1980s. Also featured are interviews with the major surviving players,
including Fright Night creator Lawrence P. Casey.
A thoroughly updated, comprehensive, and accessible guide to U.S. telecommunications law and poli-
cy, covering recent developments including mobile broadband issues, spectrum policy, and net neu-
trality. In Digital Crossroads, two experts on telecommunications policy offer a comprehensive and
accessible analysis of the regulation of competition in the U.S. telecommunications industry. The
first edition of Digital Crossroads (MIT Press, 2005) became an essential and uniquely readable guide
for policymakers, lawyers, scholars, and students in a fast-moving and complex policy field. In this
second edition, the authors have revised every section of every chapter to reflect the evolution in in-
dustry structure, technology, and regulatory strategy since 2005. The book features entirely new dis-
cussions of such topics as the explosive development of the mobile broadband ecosystem; incentive
auctions and other recent spectrum policy initiatives; the FCC's net neutrality rules; the National
Broadband Plan; the declining relevance of the traditional public switched telephone network; and
the policy response to online video services and their potential to transform the way Americans
watch television. Like its predecessor, this new edition of Digital Crossroads not only helps nonspe-
cialists climb this field's formidable learning curve, but also makes substantive contributions to ongo-
ing policy debates.
The field of satellite communications represents the world's largest space industry. Those who are in-
terested in space need to understand the fundamentals of satellite communications, its technology,
operation, business, economic, and regulatory aspects. This book explains all this along with key in-
sights into the field's future growth trends and current strategic challenges. Fundamentals of Satel-
lite Communications is a concise book that gives all of the key facts and figures as well as a strateg-
ic view of where this dynamic industry is going. Author Joseph N. Pelton, PhD, former Dean of the In-
ternational Space University and former Director of Strategic Policy at Intelstat, presents a readable
book about the entire essence of the satellite communication field.


